Ipaiic-nucm na pazmeuwyenue pekiamuvix mamepuanog no GRP ¢ ygupe m/x "HTK"

JlaHHDIi Mpaic-TMCT ASHCTBUTENEH Ui PEKIIAMHBIX A0T0BOPOB 2025 roaa, 3aKI0uaeMbIX U PasMELICHHs PEKIaMHBIX MaTepuanios ¢ 1 supaps mo 31 nexadps 2025 r.

Llenn! ykasanbl ¢ menze 6e3 yaera HJIC (craska HJIC - cornacHo aecTByromero 3akonoaarenbersa PK)
Cronmocts ykazasa 3a 1 GRP wsa criota xpoHomeTtpaskeM 30 cekyHn Ha ayautopuro 6-54 kazakhstan urban net ppm panel K Research Central Asia

1. Tag1mua 6a30BbIX CTOMMOCTEE 110 THITY PA3MeLIeHHst

Tun pasmemenus Pacuernas exuHHua

NET Croumocrs, KZT

Ipaiim-k03ppumment
(c 18:00 xo 24:00)

(DUKCHPOBAHHBIM 1 GRP

478 500

1,3

1aBarO LM 1 GRP

398 500

1.3

2. Tabanua ce30HHbIX K03 huUHEHTOB

TTpy pa3MelleHHH B aIMATHHCKHX OJIOKax K 6a30BOi CTORMOCTH TIPHMERASTCH ko3¢ dument 0,5

Pasmep cxkuaxm /
Mecsix P S

Mecsi

Pasmep ckuaku /

HaA0aBKH HaA0aBKH
sAHBaph -35% HIOJIb -5%
¢despaip -25% aBrycT 5%
MapT 0% CeHTIOPh 20%
anpesb 0% OKTOpb 25%
Maii 0% HOAOPb 25%
HIOHD -5% iekabpb 20%

3. Cucrema CKHAOK (CKHJZ[KP[ PACCUMTBHIBAKOTCA IMOCIEA0BATEIbHBIM BBI‘{PITaHI/leM)

3.1. O6bemMHasi CKHAKA 32 (HOKET pexaamoaareis (www.calculator.tvmedia.kz)

Ha NET bwoxxer, KZT

una NET b T, KZT

Pa3zmep ckuaku

Paszmep cknaxu

oT oT
3600 000 -1,0% 101 700 000 -45.2%
6000 000 -7.8% 117 900 000 -47.2%
9900 000 -14.4% 145 900 000 -50,0%
14 100 000 -19.1% 165 900 000 -51.7%
18 400 000 -22,6% 188 500 000 -53.4%
23 000 000 -25,6% 214 200 000 -55.1%
27700 000 -28.0% 243 500 000 -56.8%
32800 000 -30.3% 265 200 000 -57.9%
38200000 -32.3% 314 500 000 -60.2%
45200 000 -34,5% 342 500 000 -61.3%
53 100 000 -36.6% 373 000 000 -62.4%
62200 000 -38.7% 404 000 000 -63.5%
71700 000 -40,6% 442 500 000 -64.7%
81 000 000 -42.2% 481900 000 -65.8%
91 500 000 -43.8% 524 800 000 -67.0%

3.2. CkuKa 3a npesomiaTy

Tun npexoniaTebl Ilepuon

Pa3zmep cxuaxu

TOKBapTATbHAsA 1 Tpanm rmpu 3-4 mec

1%

[10J1yTOA0BAas 1 TpaHu 1pu 5-6 mMec

-15%

3.3. Hap6aBka 3a noCTomiaTy

Cpox OILIATBI

Pasvep Hag0aBku

nocroruiata ot 30 nHeit 2%
nocroruiaTa ot 60 aHeit 4%
nocrorwiara ot 90 aHeii 6%
niocroruiara 6osee 120 aHeit 8%
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3.4. Cxuaka st pexJjiamMoJaTeisi, paHee He pazMeLaBLuerocsi Ha T/k (3a ""HoBoro kuuenrta') - 5%. Ckuaka JSHCTBUTEIbHA HA NIEPHO NSHCTBUS KOHTPAKTA.

3.5. AreHTCKAasi KOMHCCHS MPEAOCTABIACTCA:

B pasmepe 15% kommaHusam-wieHaM L{eHTpansHo-A3narckoit PeknaMHoM Accoumariy;

B pasmepe 12% Ipyrum KOMMaHUAM.

3.6. Ckuaxa 3a Mmeaua-cILIuT Bapbupyercs ot -1% 1o -25% (www.calculator.tvmedia.kz).

3.7. Cxuaka 3a codmoaenne KIT -20% HauuciseTcst €KeMeCcs4HO.

4. Cucrema HaabaBok (npumensiercst kK croumoctd 1 GRP)

4.1. Cucrema Haa6aBoK il YUKCHPOBAHHOIO H IUIABAIOLIEr0 THIIOB Pa3MELLECHNUs
pasmep HaIOaBKH 33 OTCYTCTBHE KOHKYPEHTOB B Oioke +15%

pasmep Haa0aBKHU 3a rapaHTHPOBAHHOE Pa3MEILEHHE ABYX PEKIAMHBIX POJIMKOB OIHOTO OpeHaa B oaHOM Oioke +10%

pasmep Hax0aBKHU 33 YIIOMHHAHKE B POJIMKE O BTOPOM pekinamoaarene (" asoiiHoe openauposanue) +50%

pasmep HaaOaBKH 3a MPOJAKY PEKJIAMHBIX BO3MOYKHOCTEH TeJIeKaHaIa Ha ayIMTOPHUIO, OTIMYHYO oT 6-54 (TRP), +20%

4.2. Cucrema Ha U PUKCH]

0 THIIA PA3MELICHHUs

pa3Mep HaIOaBKH 3a MO3HLIMOHUPOBAHHME CIIOTA IIEPBBIM W/WJIH MOCIIEIHUM B pekiaMHoM Onoke +10%
pasmep HandaBKH 3a MO3ULMOHUPOBAHHKE B OJIOKE CO BTOPOTO 10 MPEArocae Hero Mecra +5%

4.3. Cucrema HaAGaBOK /Ul IVIABAIOLIET0 THIIA Pa3MELLEHHs
pasmep HaxOaBKM 32 MO3ULIHOHUPOBAHKE CIIOTA IIEPBBIM W/WJIM MOCIIEHHUM B pekiaMHOM Oioke +20%
pasMep HanbaBKH 3a MO3ULIMOHMUPOBAHKE B GJIOKE CO BTOPOTO 10 Mpejrocientero mecra +10%

5. llpumeyanus:

5.1. Bennumna 06BeMHOM CKMIKH 3a 0I0/KeT PEKIIAMOJATENs PACCYUTBIBACTC apU(METHYECKH ITyTeM OKPYIJICHHs 110 COTHIX NMpH (hopmuposanuu 3assku B TV Media Calculator

(www.calculator.tvmedia.kz).

5.2. TOO «TV Media Advertising Agency» (TB Meznua AnsepTaif3iHr AKEHCH) MMEET NPABO 0TKA3aTh B OCTOIUIATE H/WIIH 3aITyCKe PeKaMHo kammanuu 6e3 100% rpenonnaret.
5.3. 3a4eT CTOMMOCTH (PUKCHPOBAHHOTO M ILIABAIOIIETO THIIOB PA3MELLICHHUs 3@ OTYETHbIN EPHUO MPOU3BOAMTCA HA OCHOBE MPOrHO3HBIX H/IH (PAKTHUECKHX PeHTHHIOB 6,10K0B. BbIGOp THITA 10TOBOPA C

3aKPBITHEM 10 (haKTHYECKMM JaHHBIM BO3MOKEH JIMLLb [IPU 3-X MECSYHOM H 60JIEe MEPHOE Pa3MEILEHHs.

5.4. B cyyae BpIOOpa pacuera o NpOTHO3HBIM PEHTHHIaM 3a4€T CTOMMOCTH Pa3MELLEHHUs OCYLIECTBIAETCS ¢ MOrpemHocTbio B 15,00%.

5.5. 3a4eT CTOMMOCTH Pa3MELLEHHs TOJILKO 10 MPOrHO3HBIM PEHTHUHIaM GI0KOB ocyiuecTBAeTcs (1) Npu pa3sMelleHnH B HEaKTHBHOM MecsLie, (2) NPH CPoKe JEHCTBHA JOroBOpa MeHee TpeX Mecsues, (3) B

TOCTIEHUI Mecs1] Ppa3sMeIeHu.

5.6. B ciyuae, eciid XpOHOMETPaK PEKIAMHOIO POJIMKA He KPATeH 5 CeKyHAaM, TO pacuyeT CTOMMOCTH PEKJIAMHON KaMITaHHH OyIeT NPOM3BOAMTECA HA OCHOBE XPOHOMETPAXKA POJIMKA, OKPYTJIEHHOTO B

GOJIBIIYIO CTOPOHY IO YKCIIA, KPATHOTO ISITH.

5.7. Ipu pacuere (hakTHYECKHX PEUTHHIOB, 3Ha4YeHHs B uHTepBase 0 - 0,1% npyHumatorcs pasubivu 0,1%.
5.8. TOO «TV Media Advertising Agency» (TB Mezaua AasepTaif3uHr AIUKEHCH) OCTaBIIsIeT 38 OO0 MPABO CKOPPEKTUPOBATD 3asiBJICHHBINH 00beM Oro/keTa Ha pa3MeleHre B prime-time (¢ 18:00

10 24:00 gacoB).

5.9. Pasmep W BO3MOKHOCTb MPEAOCTABICHHs IOTIOIHUTEIbHOM CKUIKH ABJIseTCs UCKioumTenbHbiM npaBoM TOO «TV Media Advertising Agency» (TB Meana ABepTaif3unr AJUKEHCH).
5.10. TOO «TV Media Advertising Agency» (TB Mexua Anseprali3uar AKeHCH) OCTaBIIseT 3a CO00i MPaBo B 000 MOMEHT YTBEPAMTD HOBBI MPANC-ITUCT [UIS PEKJIAMHBIX JOTOBOPOB.




